


Why Should I Join PLMA ANZ?

▪ Exclusive access to senior retail decision makers via customised member-only events on 

industry relevant topics

Connect.

▪ Unparalleled support for members & retail partners via being part of the world’s richest 

network for companies involved in Private Label supply

Cultivate.



Why Should I Join PLMA ANZ?

▪ We promote members’ capabilities to retailer partners. PLMA members are often the ‘first 

choice’ for retailers given the credibility that PLMA membership provides!

▪ Clarity on retailer processes. Events are built to enhance communication & clarity in order to 

optimise opportunities for your business

▪ Private Label performance presentations created exclusively for PLMA (by NielsenIQ & 

GlobalData), supporting a wide range of presentations from industry thought leaders

▪ Exclusive training events by world leaders in Private Label development

▪ Events built to enhance members’ business interests (e.g. eCommerce, Export, Foodservice 

etc)

Educate.



What If I Don’t Supply Product Directly 
To Retailers?

▪ 21% of PLMA members are ‘Supply Chain Partners’ 

▪ Ingredient suppliers, TSPs, Retail Consulting, 

Manufacturing solutions etc

▪ Competitive Advantage

▪ Gain strategic updates directly from retailers

▪ Develop targeted solutions for your clients who 

sell directly to retailers 

▪ Networking

▪ Many of your existing clients are likely to be 

PLMA members, providing another touchpoint

▪ Even more importantly, many of your 

prospective clients will be members of PLMA!



PLMA Collaborative Partners





Australia / New Zealand Membership

▪ 114 members – 63% growth in 5 years

▪ Multinationals to SMEs trading in hundreds of categories

▪ 55% of members sell $3m+ per annum in Private Label

▪ PLMA is the pre-eminent body representing the Private Label supplier base in Australia / New 

Zealand

▪ 40% of members sell $1.5m - $3m per annum in Private Label



PLMA Members  (A-B)



PLMA Members  (C-F)



PLMA Members  (F-I)



PLMA Members (J-N)



https://
www.pl
ma.com
.au/nod
e/21568

PLMA Members (N-P)

https://
www.pl
ma.com
.au/nod
e/21568



PLMA Members  (S)

Souvanny Foods



PLMA Members  (T-Z)





Member Events Delivered In 2022

▪ A Day In The Life Of The 2030 Consumer  (Mar 22)

▪ Retailer Performance: State of the Market  (Jun 22)

85% of members rated events 8/10 or higher – 1/3 of members rated events 10/10!

▪ Private Brand Masterclass with global PL expert Edgar Elzerman  (Feb 22)

▪ PLMA Member Event  (May 22)

▪ Marketing To Mums – Katrina McCarter  (May 22)



Member Events Delivered In 2022

▪ Your Pathway To Manufacturing Excellence In 6 Steps  (Sep 22)

▪ Amazon Private Label Event, Member Interviews  (Oct 22)

▪ Countdown / Woolworths Food Company NZ Member Event  (Jul 22)

▪ Member Store Walks  (Oct 22)

▪ Woolworths Food Company Workshop  (Oct 22)

Presentations & recordings of all events available exclusively to PLMA members



What Our Members Say…..

▪ “This was a brilliant event. I thoroughly enjoyed it and got a lot out of it”

▪ “Sharing of retailer strategy & insights was excellent”

▪ “Fantastic to have such senior retailer engagement”

▪ “Content was excellent. Great real life insights from an ex-retailer. It showed a different way of thinking and will certainly 

enable me to challenge our current processes and thoughts”

▪ “Data was on point, well presented and easy to follow”

▪ “Very well organised. Relevant topics and expert responses. Professional and articulate presenters”

▪ “Good current content, providing useful information”

▪ “Good to understand the impacts outside of mainstream retail”

▪ “Great global examples of innovation”

▪ “Excellent new information not seen in the marketplace”

▪ “Was well organised and delivered precisely”

▪ “Great presenter, good leading questions by Bill”

▪ “Presentation was great. Timing was great. Interaction was great. A fantastic event”



2023 Event Calendar





Member Benefit Feedback

▪ Retailer engagement & workshops regarded as #1 benefit of membership

▪ Networking is #2 reported benefit – PLMA is only organisation dedicated to members’ Private 

Label success 
Source: PLMA Industry Survey – June 22

2022



Market Insight Support

▪ Secure Valuable Insights For Your Business!

▪ PLMA subscribes to GlobalData, one of the world’s leading data insight providers

▪ Secure all of the qualitative and quantitative insights your business requires at a fraction of 

the cost of ‘doing it alone’!

▪ GlobalData covers 1,000 segments across 110 countries!

▪ Perfect for channel opportunity analysis, international /domestic market expansion, 

consumer & shopper trend insights, flavour / ingredient and packaging trends from across 

the globe!

▪ Optional service now available to all members





Exclusive Member Resources

▪ Exclusive Member Portal with retailer 

presentations, market industry reports, global 

industry insights etc



Private Label Industry Study

▪ Engagement / Collaboration

▪ Partnership – Accessibility – Responsiveness – Delivery on Commitments

▪ Communication

▪ Clarity – Timeliness – Process – Tenders – Review Dates

▪ Process Efficiency

▪ Effectiveness – Alignment – Contracts – Speed to Market

▪ Exclusive study providing insights into retailer & industry sector performance

▪ How are retailers really performing? What are the opportunities for your business?



Private Label Global Insights

▪ Member Only access to global insight 

newsletters & video newsletters covering 

latest trends in Europe & U.S.

▪ Provided to all members monthly!



Promotion For Your Business!

▪ Listing in PLMA’s exclusive Member 

Directory at https://plma.com.au

▪ Generate new business leads!

▪ Gain referrals via PLMA’s extensive network!

▪ Member list provided to senior retail decision 

makers

▪ Provides credibility for your organisation as a 

PLMA approved Private Label supplier

https://plma.com.au/


International Trade Show Savings

▪ Save $2,000+ in PLMA International 

membership fee by being a member of PLMA 

Australia / New Zealand!

▪ PLMA’s trade shows attract 2,500-3,500 

exhibitors, and thousands of visitors including 

key retail decision makers from around the 

globe!

▪ Participate in virtual & physical shows held 

throughout the year – put your business in front 

of buyers from around the world!



Global NPD Insights

▪ Exclusive NielsenIQ insights on PL share trends – category share data for 7,000 categories across 20 countries

▪ PLMA’s Ideas Supermarket – similar to Mintel 

GNPD for Private Label!



Membership Investment

▪ Membership covers ALL members of your company (is not per individual) 

▪ Join at https://plma.com.au/join-PLMA

https://plma.com.au/join-PLMA


Questions?

Please contact:

Bill Trainor

Chief Executive Officer

PH: +61 417 322 556

bill@plma.com.au
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